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What Distinguishes the Best Church  
Capital Campaign Firms From the Rest?

The best church capital campaign consulting firms bring the 
most, and ideally all of the attributes, operating methods and 

motives required to get the best results possible. 

Key Attributes of the Best Church  
Capital Campaign Consultants
• They specialize and have a great deal of expertise and experience in, and 

ideally solely do, capital campaigns for churches and offer proof in the ways 
of client lists that show goals set and results achieved and testimonials.

• They provide at least 30 and ideally no more than 40 full days of on-site 
service to churches during the course of their campaigns, to maximize 
rewards and minimize waste. This provides enough time so that the consultant 
can organize and attend all meetings and major events and personally tend 
to “expert essential” tasks, things like campaign planning, organization and 
orientation material development, case statement and printed and promotion-
al material development and volunteer orientation, training and oversight, 
all without spending too much time, which results in no better returns, only 
increased expense. 

Key Operating Methods & Motives of the 
Best Church Capital Campaign Consultants
• They consistently run their church campaigns over a 6 or more month 

period of time to provide adequate time to maximize volunteer recruitment 
and the time people have to gather all, and especially major, gifts.

• They advocate asking for gifts in the most personal, productive, and 
successively successful ways where specific, challenging gifts tied to people’s 
interests are personally and knowingly asked for and received. They also orga-
nize requests starting with the most capable and committed prospects being 
asked for gifts in person first, in a group setting second, by phone third, and 
finally, by mail or email last without ever skipping a step or prematurely 
proceeding with another approach before exhausting a more personal and 
productive outreach method first.

• They resist the temptation to advocate for and do what will “sell” well par-
ticularly if it’s at the expense of what they know, or should know, will “serve” 
your church the best. In short, they always and only advocate and operate in a 
way they know will bring out the best in you and get the best possible results.

• They offer supplemental and 
continuums of services to assure 
that your campaign is as successful 
as possible and that you realize your 
campaign potential.

• And they do this because they have 
your church’s best interests at heart, 
they know this is sound stewardship 
and that anything less or other than 
this will produce less than the best 
results and return on your church’s 
capital campaign investment. 

Why These Key  
Attributes, Operating 
Methods & Motives 
Make a Difference
Consulting firms that bring operat-
ing methods and motives other than 
these, produce average, rather than  
the best results. 

So if you want the best results possible 
from your church capital campaign, 
look for a firm that brings most, and 
ideally all, of these attributes, operating 
methods and motives to you and your 
campaign because that’s what’s required 
to get the best results and return on 
your investment possible. 

In short, it’s what distinguishes the  
best church capital campaign firms  
from the rest. 
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This is part 3 of 10 in our tip sheet and video series 
that is based on our special report, How to Choose 
a Capital Campaign Consultant that’s Right for You, 
and How to Avoid the Many Common Mistakes that 
Churches Make. To request a copy of this special report 
and all of the tip sheets and videos in the series, please 
contact Walsh & Associates, Church Capital Campaign 
Specialists® at 800-894-3863.




